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These days we are witnessing a revolution in the field of television, involving
br~adcasters, media companies, and cable and digital television providers,
led bynewplayers - strearningplatforms and VOD services, such as Netflix,
HBO Go and Amazon Prirne. The habits of television viewers are changing,
as shown by various data concerning the media market. They increasingly
consume content offered in the subscription model and make decisions
to become customers of these platforms (Buck & Plothe, 2019; Jaskiernia,
2016). The ranks of subscribers of the biggest platforms keep growing year
by year1 • This is linked with the phenomenon of online viewing - the possibility of watching TV not only in front of a TV set, but also using a computer, or applications installed on mobile devices. We can observe a growing
trend of consumers giving up cable and digital television 2 , although this
does not mean that traditional broadcasters have already lost the battle for
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