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community activities is regarded quite differently. By the authorities such
activities are viewed as a threat, as rejecting the traditional collectivistic
values of loyalty to the party and subordinating every aspect of one’s life
to it. Global pop culture is treated as the spread of negative Western
models, such as individualism or escapism (cf. Fung). There is also an-
other aspect underlying the fear. Organized fandoms are perceived as a
political threat, as loss of control over citizens that would potentially lead
to politically dangerous activism. This is one of the reasons why fan
practices cannot establish a legal basis in China—fans cannot establish
associations, the nature of their activities is solely unofficial. The condi-
tions in which fans find themselves are reflected in the nature of the
highly politicized Chinese fanism (that is opposing the system), which is
rare in democratic countries. The political dimension of Chinese fan ac-
tivity was described by Anthony Fung (2009), who indicated the practices
that may be understood as resistance to the ideology of the government.

The influence of local factors can also be observed in another Asian
country—South Korea. Youna Kim (2005) illustrated the impact of texts
coming from the USA on female Korean fans. Women’s use of pop prod-
ucts is similar to that of American feminist fans because they aim at
questioning the patriarchal social order by producing for example femi-
nist fan fiction. Being a female fan is part of a struggle for social mobility
(professional and social advancement) and the right to equality within all
spheres of life. Global pop-culture consumption provides fuel for femi-
nism by showing new alternative ways of life. However, Kim observes
dissimilarities in the feminism of American and Korean women. The
main issue is sexuality. Kim shows in how far the aspirations of Asian
women differ from the ones of their American counterparts. They treat
erotic freedom in a completely different way-—women fans from the US
demand social consent for more sexual freedom, while Koreans are horri-
fied at the behavior of the texts’ protagonists, Korean women’s ideas of
what is allowed within the realm of sex and what is not results from the
influence of the Puritan moral rules that prohibit premarital sexual con-
tact or any behavior that would be evidence of promiscuity In the case of
the Korean women fans, any type of fan fiction that would be promiscu-
ous is out of question.

The specificity of Australian fandoms was described by Alan McKee
(2009) who studied the biggest and longest functioning fan club in this
country—fans of the British series Doctor Who. Interestingly, the fans
themselves stress their dissimilarity from their counterparts in other
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countries, indicating their different tastes; for example, according to
Australians, fans from the US prefer pop products that are full of special
effects, whereas they focus more on the characters and narration. Even
when the question of how accurate this characterization is, is left aside, it
has to be added that the British fans of D» Who share a similar viewpoint,
as proved by McKee (2001) in one of his articles.

McKee noticed that practices of broadcasters connected with censor-
ship and scheduling play a significant role in the ‘development’ of the
Australian fandom specificity. As a result of these activities, the Austra-
lian version of a program is actually different from the original one. The
Australian Broadcasting Corporation has been making numerous cuts to
delete the parts that must not be watched by persons under the age of 18.
The censors have treated the program in a highly restricted way: the
Australian Dr Who is certainly less violent, but at the same time, less
coherent in its narration. The form of the reception is also determined by
the times of airing. Although the impact of this factor has been reduced in
the era when a text may be downloaded from the Internet, it may still
exert an influence in shaping the consumption of a pop product and at-
tracting fans. This is the case in Australia, where the series is aired in
prime time, every day at 6:30 p.m. The re-broadcasts are also frequent;
practically, the same material is aired several times a year at an identical
time of the day. As a consequence, the fans do not think in terms of sea-
sons, that is, subsequent periods when a series is shown, since it can be
watched non-stop; seasons are not as significant as in the British Isles or
in the USA.

Australia left aside, other factors may be indicated: for example, the
higher popularity of certain genres and formats in a country, or the price
at which narratives are sold. The linguistic adjustment of a product is also
crucial. The cultural industry employees have to fulfill the audience’s
expectations as regards their preferences and habits; for example, some
recipients may prefer subtitles and others dubbing. Overcoming the lan-
guage barrier depends on the work by many specialists and is ‘marked
by’ their local cultural identity as well as standards of work they follow.
The process of linguistic adjustment may determine the emergence of a
fan base around a narrative, as well as its shape (cf. Barra; Kuipers).

The listed examples provide evidence that transnational communities,
either virtual or offline, are rare. The consumption of texts and their in-
terpretation depend too highly on the elements that constitute the local
color. The consideration of transnational communities is only possible at
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the imaginary level. Fans from one region may be aware that there are
persons in other parts of the globe sharing their interests (they may even
experience a sense of connectedness with them). However, this is all they
may experience. They fail to establish more visible (non virtual) groups
manifesting mutual activities, cooperation, support, or permanence.

In the survey carried out, one of the female respondents, indicating the
existence of transnational communities, wrote that “it is difficult to say
where the fans are actually from (although their language mistakes some-
times indicate that they may not be English speakers).” Does this not
prove the cosmopolitanism of attitudes of such communities’ participants
and their complete detachment from localism which reaches such a point
that it is difficult to say which country they are from (cosmopolitans are
usually unwilling to reveal their national identity)? In some fans, cosmo-
politanism is visible, which allows to account for the fact that so many
representatives of fan studies who took part in the survey stated that
transnational communities exist. However, the situation is different from
their perception of the matter, primarily due to quantitative reasons. The
participation in the communities is not so frequent, or as international as
being presented. We must remember that cosmopolitanism is something
other than an increase in global communication.

The vast majority of cases provide evidence that identical interests are
insufficient to connect people forming transnational communities, which
is demonstrated visibly in the account by Ksenia Prassolova (2007) who
studied the Russian fans of Harry Potter. They search the Internet and
occasionally contact fans from abroad, but fail to create transnational
communities since they self-identify as belonging to local groups. These
groups function in a way completely different from American fandoms,
for example; moreover, their tactics of searching for Western fan fiction
and translating it into Russian, without the authors’ consent, is a source of
many conflicts between fans from the US and Russia. The very liberal
grassroots ‘communistic” attitude to copyrights is an identificatory
marker of Russian fandoms. According to Prassolova, such an approach
has resulted from the common ‘Russian’ belief that someone’s artistic
work is common property, which in turn has its basis in history. In Soviet
times, it was common practice to translate books and publish them under
the name of the translator''. Similar practices have not completely disap-
peared from the media landscape today, which can be exemplified by the
two parodies of Harry Potter, extremely similar to the original: Porry
Gatter and Tanya Grotter.
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Conclusions

The basic conclusion that can be drawn is that the observations indi-
cate diverse fan cultures worldwide and not a single common one. Two
main determinants of this diversity have been indicated: the first one is
the level of income of (inhabitants of) a country that influences the scope
of the inhabitants’ access to the new media. The second factor—con-
text—is strongly connected with culture and determines reactions to
global pop-culture texts. Moreover, contextual factors such as the politi-
cal system (law/legislature) of a country or its history are extremely im-
portant.

The emergence of global fandoms, grouping individuals from all over
the world, as well as transnational communities connecting people from
several countries, is hardly probable. Demonstrating the impossible for-
mation of the two above-mentioned types of communities, the article
adds a new perspective to fan studies; this is because it addresses a sub-
ject that is rarely discussed within this domain and indicates that the
dominant views on global fandoms could be overstated. If global/
transnational fandoms are addressed, fans from all over the world are
shown in light of cosmopolitanism, i.e. fans from different countries are
assigned attitudes of ‘detachment from’ local conditioning. Although
some respondents stated that cosmopolitanism may emerge, it can only be
observed very rarely.

Notes

' Prosumer is a portmanteau formed by contracting the word producer
with the word consumer.

* Such a similarity determines the mutuality of interactions, co-operation,
and durability of contact.

* This point will be explained later on in the article.

* It must be noted that I argue in the line of a clear right/wrong dichot-
omy. This is purposeful and serves to underline my point of view. One
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ought to be aware that there is “an additional side’ to the research pre-
sented so far.

3 Academia.edu and ResearchGate.

¢ Since the survey is neither random nor representative, presenting the
results, the author employs only simple percentage statistics and tabular
analysis —detailed statistical analysis was insignificant.

" Table 2 contains the code categories for the reasons of more frequent
occurrence of participatory practices in particular countries; Table 3 con-
tains the code categories for statements on lack of differentiation.

* The statements are original, the brackets contain as follows: gender,
nationality, scientific field, and categories.

” The scholars who do not share my view represent ‘an additional side’ to
the research presented so far. I remind that I argue in the line of a clear
right/wrong dichotomy.

" The data of June 2010, obtained from <http://www internet
worldstats.com/> indicate that 34.2% of the population of the country has
access to the Internet.

"' This was for example the case with Pinocchio that in the Soviet Union
was published under the title Buratino by Aleksey Tolstoy.
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